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HOT DOG AND A BEER 

Restaurant Concept  
Restaurant Name & URL   
 

The name of my restaurant is: 
Hot Dog and a Beer 
www.hotdogandabeer.com 

 
Food & drink 
 

Customizable Hot Dogs, Fries, and Tots paired with Craft Beers 
Hot Dogs, Fries and Tots: Toppings by category-protein, 
vegetable, condiments, sauces 
 

 
Location   
 

Hot Dog and a Beer is located in Forest Park, IL – a suburb of 
Chicago, one of the regional hot dog heavy-hitters.  
Forest Park is rated the #1 Best Suburb for Young Professionals 
in the Chicago area by niche.com 

 
Main target audience   
 

The main target audience is Business People. The craft beer and 
gourmet dog craze continues to be a hot trend. This business 
will serve as an after work meetup spot, and will also offer 
catering and private work parties to the business crowd. During 
the pandemic, Hot Dog and a Beer will be pick up only, or 
socially distanced patio dining as weather permits. 

 
Cost  
 
The cost of the restaurant will be moderate. This is not your average fast 
food hot dog. Hot dogs will be priced at $7 for one, or $10 for two dogs 
with unlimited toppings. Fries and Tots will be $5 and a pint of craft beer 
will be either $5 or $7, depending on the tier. 
 
Elevator pitch 
 

“Get your dogs how you like ‘em! We’ll help you choose the 
perfect beer compliment.” 
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HOT DOG AND A BEER 

Strategy 

Target Audience 
 
The website/app will focus on the following target audiences: 
Roles (groups of people with similar goals) 
 

● Young professionals who work in the business district. 
● Tourists – this is an area popular for rich culture and history, 

theater, architectural  tours, shopping and nightlife. 
● Couples – Since the area offers quite a few spots for nightlife, 

this is a popular area for couples, with a multitude of spots to 
choose from. 

 
Demographics  
 

● Gender - Both 

● Education –This is a predominantly educated area, with about 

42% holding a Bachelor’s degree or higher, and less than 10% 

under 25 have not graduated high school. 

● Occupations – Architects, Historians, Educators, Financiers and 

Investors, Realtors .  

● Age – The average age this restaurant appeals to is the 25-55 

crowd.   

● Location –The Forest Brook, Illinois suburb of Chicago.  

Forest Brook was rated the #1 best suburb for young 

professionals by niche.com 

 

Psychographics (personality, values, attitudes, interests, lifestyles) 
 
Think of at least 5 details among the categories below. 
 

● Personality & Attitudes: Casual, Trendy, Social, Distinct 

● Values: Professional, Fun-Loving, Decisive 

● Lifestyles: Coworkers and Team Building, Couples, 

Neighborhood/Community Meetup spot. 
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HOT DOG AND A BEER 

Strategy  
 

User Needs  
   

• Find out if the restaurant delivers to their area. 
 

• Browse available hot dog, fries and tater tot 
toppings/sauces.  
 

• Check current beer tap list. 
 

• See hours, address, directions. 
 
 

• Ability to place order online for pick up or delivery. 
 

• See calendar of events – this is a social destination 
as much as it is an eatery. 
 

• Browse and purchase branded apparel and accessories. 

 

Client Needs 

• Sell the food that will be delivered. 

 
• Provide a system for order customization. 

• Generate revenue and compete with the other mix of 
restaurants and breweries in the city district. 

• Monitor site traffic and user demographics to keep up with 
current trends. 

• Online shopping/e-commerce for both ordering food, and 
a merchandise shop for branded apparel and accessories. 

 
• Site security since users will be entering payment 

information. 
 

• High SEO ranking for easy access on search engines. 
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HOT DOG AND A BEER 

Strategy - User Personas 
 
 

                   
JASON ANDERSON (AGE 28) – ARCHITECT 

“You have to play to win.” 

● Worked at an architecture firm for the last four years. 
● Recently promoted and purchased a new condo in Oak Park. 
● Has plans for graduate study and one day becoming a partner at 

a trusted architecture firm. 
● Chicago Cubs fan. 
● Single – he is too busy with his career for dating right now. 

                         
SYLVIA HERNANDEZ (AGE 39) – ECOLOGIST 

“I’m just doing my part – you know, everyone has a societal responsibility to 

fulfill.” 

• Instrumental in developing one of Chicago’s urban-farming 
initiatives. 

• Shares an apartment with her roommate in the city. 
• Visits the art galleries and museums in her spare time. 
• Has been dating through Tinder , but is about to give up on it. 
• Does not want kids no matter how many times she is told she 

will change her mind.
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HOT DOG AND A BEER 

Strategy 

Outline of Scope    

Content Requirements     
Content (text, images, video) that the user will need.  
“The user will be looking for…” 
 

● Company Name and Logo 
● Address and Map 
● Hours of Operation 
● Contact Phone Number/Email 
● Food Imagery and Descriptions 
● Beer List 

Functionality Requirements  
Systems that will allow the user accomplish tasks.  
“The user will be able to…” 
 

● Search Delivery Area by Zip Code 
● Customize Hot Dogs, Fries and Tater Tots 
● Add Items to Shopping Cart/Checkout/Secure Pay 
● Email/Send Feedback 
● Check Order Status/Delivery Update/Pickup Time 
● Order Other Merchandise  - i.e. Branded Apparel and Drinkware 
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HOT DOG AND A BEER 

Sitemap 
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HOT DOG AND A BEER 
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HOT DOG AND A BEER 
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HOT DOG AND A BEER 

Moodboard 
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HOT DOG AND A BEER 

Logo Development/Color Palette 
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HOT DOG AND A BEER 

Mobile Home Screen 
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HOT DOG AND A BEER 

Mobile Home Screen – alternate version 
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HOT DOG AND A BEER 

Desktop Home Page 
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HOT DOG AND A BEER 

Desktop Home Page – Alternate version 
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HOT DOG AND A BEER 

Order Screen 1 
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HOT DOG AND A BEER 

Order Screen 2 
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HOT DOG AND A BEER 

Order Screen 3 
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HOT DOG AND A BEER 

Order Screen 4 
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